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Gatekeeper theory has gone through more than 70 years which originated in the 
era of mass communication. Gatekeeper has become the dissemination knowledge 
and operation paradigm from academic theory from the concept to the evolution of 
theory which related to the theory of chinization, especially since the past century of 
rapid development in newspaper, TV, Internet in 90s of China.  
However, the gatekeeper theory has riched and developed in the age of mass 
communication. Just in few years, WeChat Public Account and News Application rise 
rapidly. Because of the great changes of communication technology, communication 
mode and media ecology, the theory appears a period of confusion. The most 
significant problem is the effectiveness of the gatekeeper theory and operability in the 
We-media age if it has any changes, whether emerge of the fake news, false 
information related to the absence of gatekeeper, and so on. 
The researcher is a full-time editor involved in the work of editorial content and 
operation in one of Xiamen grassroots WeChat Public Account and produced several 
articles which the reading quantity reach 100,000+ since September 2015. In this 
process, the operator of WeChat Public Account has become a new career who play 
the role of gatekeeper. 
This paper takes Xiamen grassroots WeChat Public Account as research object, 
therefore removed media WeChat Public Accounts and according to the activity and 
fields which the researcher in-depth interviewed 15 operators combined with the 
theory of gatekeeper to explore the characteristics of WeChat Public Accounts, the 
contents of gatekeeping and the role of gatekeepers.  
According to the in-depth interview of 15 WeChat Public Accounts operators, 
found that the gatekeeping mode in local grassroots WeChat Public Accounts and 
traditional media have similarities. Due to the different forms of media, the role of 
gatekeeper increased and showing unique feature of gatekeeping. Eventually found 















the theory, the application of gatekeeping theory in WeChat Public Accounts have a 
profound impact on mass communication. 
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根据 CNNIC 发布的第 39 次《中国互联网发展状况统计报告》显示，截至
2016年 12月，我国网民规模达 7.13亿，其中手机网民占比达 95.1%，我国网民
规模已经相当于欧洲人口的总量。①微信是腾讯于 2011年推出的一款免费即时通
讯 APP，作为微信的衍生品和主要功能之一，微信公众平台于 2012年正式上线。
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